
“The self-assessment toolkit  
is available to 39 projects,  
and so far, half have completed 
at least one assessment cycle.”
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S O C I A L  S C I E N C E S  A N D  H U M A N I T I E S

MAXICULTURE  
BOOSTS INITIATIVES  
IN DIGITAL CULTURE
Digital technologies provide a unique opportunity to preserve, access 
and spread our cultural heritage. But what are their socio-economic 
and technological impacts? A recent project has developed a toolkit 
for measuring projects’ socio-economic and technological impact 
and how they can best use ICT in the cultural heritage domain.

Recent scientific projects in the 
digital culture domain digitise 
cultural heritage, making it 

accessible to many in creative ways, 
at the same time preserving its con-
tent. However, often, the results are 
not exploited to their full potential. 
The EU-funded project MAXICULTURE 
(MAXimising the Impact of CULTUral 
REsearch projects) offers two tools to 
help them: one is an assessment tool, 
the other a community platform.

‘Digital cultural heritage is a large 
domain,’ says George Ioannidis, 

director of IN2, the company behind 
the technology for the MAXICULTURE 
community platform and project part-
ner. Activities include scanning books, 
developing tools for digital storytelling 
and for accessing collections of multi-
media documents, supporting collabo-
ration in museums and libraries, and 
so on.

‘Working with partners across the EU 
has been very useful for getting a 
clearer picture of this large domain,’ 
explains Mr Ioannidis. The interna-
tional partners (Eurokleis, T6, VDJ and 

IN2) got in touch with European experts 
in digital cultural heritage who helped 
to shape the assessment tool and 
improve the community platform.

Giving people a clear idea 
of how effective their 
project is
The self-assessment toolkit is availa-
ble to 39 projects, some of which can 
be read about on this site. So far, half 
have completed at least one assess-
ment cycle. The projects can choose 
what to evaluate, for example their 
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“As a result of these efforts, 
major works and 
information have been 
generated and are available 
to the public.”
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technological, economic or social 
impact. They complete an in-depth 
questionnaire and get back an assess-
ment report which calculates a perfor-
mance score.

This can be compared against the 
average result of other projects and 
allows progress to be monitored over 
time. From this report, projects can 
then see what they need to do to 
improve their scores and devise a plan 
to achieve their target results.

EU cultural heritage 
projects tell their story
MAXICULTURE, which drew to a close 
at the end of 2014 and was backed by 
EUR 600 000 of EU funding, also 
offers a community platform which 
automatically creates collections of 
posts from information projects pub-
lished on social media, along with arti-
cles, audiovisual files and photos that 
they can upload to their website.

‘So far, 20 000 items have been com-
piled,’ explains Mr Ioannidis, adding 
‘collections are put together attrac-
tively, giving the user the chance to 

browse all the relevant posts and 
uploads in just one place.’

EC-funded projects gain a targeted 
platform for showcasing their results. 
Projects looking for partners can see 
who is relevant to them, while policy 
makers, museums, libraries and 
archive units can gain insight into 
what is working. The tool can also be 
used by investors to find the latest 
innovations in digital culture.

Building up engaging event 
resources
‘The community platform also includes 
posts from events that the EC-funded 
projects attend,’ says Mr Ioannidis, 
adding ‘so in MAXICULTURE we also 
experimented with how we can create 
engaging stories about what happens 
at events.’

Building on these ideas, the STOM and 
mymeedia projects now aggregate 
social media posts surrounding an 
event, along with visual material (pho-
tos, videos), presentations and key-
notes. This is built up into an event 
resource which organisers can use, for 

example, to present the best moments 
from a conference.

For ICT Proposers Day 2014 in 
Florence, Italy, mymeedia made a dig-
ital stage available. It featured a 
social media stream and highlights of 
the event. Over 3 000 posts from 
social media networks and event pres-
entations were collected. The stage 
was visited over 600 times during the 
two-day event.

MAXICULTURE
��Coordinated by Eurokleis s.r.l. in Italy.
��Funded under FP7-ICT.
��http://cordis.europa.eu/result/
rcn/155380
��Project website:  
http://www.maxiculture.eu/ 

��  http://bit.ly/1AiidwY 

A NEW VIEW OF REALITY IN ANCIENT THOUGHT
A new look at two ancient Greek philosophical schools and thinkers offers insight on metaphysical 
indeterminacy.

The fifth to the end of the fourth century BC was a cru-
cial period in philosophical thought. Yet, modern tradi-
tional scholarship has overlooked the importance of 

the philosophers Protagoras and Pyrrho as well as the 
Socratic schools of the Cyrenaics and the Megarians. 
Progatoras (490–420 BC) was a pre-Socratic Greek philos-
opher and one of the Sophisists. Pyrrho (360–270 BC) was 
a Greek philosopher of classical antiquity and is known as 
being the founder of the school of scepticism.

The EU-funded IAGPH (Indeterminacy and Argument in 
Greek Philosophy: An Alternative Metaphysics in Protagoras, 
Pyrrho and in the Socratic Schools) project worked to 

uncover their impor-
tance in the realm of 
metaphysical indeter-
minacy. This is the 
notion that reality has 
no ontological struc-
ture, so that things 
are without any intrin-
sic essence on their 

own. The research aimed to reconstruct the logic of inde-
terminacy in the context of these philosophers and schools 
of thought. Beyond that, it proposed that these figures and 
schools provided a metaphysical model of reality that was 
philosophically appealing. Thus, they offered an alternative 
to the Platonic/Aristotelian view of reality.
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